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Football project kicks off

Chancellor and  
PM visit 
Hours before delivering his 2009 budget, 
Chancellor Alistair Darling – accompanied 
by Prime Minister Gordon Brown – paid a 
visit to a BT telephone exchange.

They met up with BT Operate and 
Openreach apprentices at Muswell Hill 
exchange in north London to hear about 
the company’s apprenticeship scheme. 

They also heard about the training 
apprentices are undertaking around fibre-
based broadband, as BT prepares to roll out 
its new super-fast broadband network. 

Sporting 
youngsters fired up
Budding athletes were taken through 
their paces at a workshop led by double 
Olympic gold medallist Kelly Holmes - with 
a helping hand from BT volunteers.

The aim of the project, called ‘Backing 
Talent’, is to nurture talented young 
performers to be the best they can be. 

The two-day workshop with youngsters in 
Newham, East London saw former athletes 
join forces with BT volunteers to use their 
experience to help young talented athletes 
in the East End reach their potential. 

Kelly said: “It was great to have the 
BT volunteers working with the DKH 
Legacy Trust team. The volunteers were 
enthusiastic and hardworking throughout 
the two days, made a huge difference to 
the running of the event and were really 
appreciated by us and the young people.” 

About 60 youngsters between the ages 
of 13 and 21 focused on communication 
development, media training, lifestyle 
development, mental skills training, core 
stability and functional flexibility sessions 
as well as goal setting and planning.

West Ham United’s newest signing 
Terry Dixon and Beijing Olympic Games 
bronze medallist Tasha Danvers have 
kicked off an innovative ICT project 
to engage youngsters in East London 
using the appeal of football and 
Olympic and Paralympic sports. 
BT and the Football Foundation, the UK’s 
largest sports charity, have joined forces to 
launch a groundbreaking initiative which uses 
the power of football to help tackle digital 
exclusion and improve communications skills 
in the UK.

The Communicating for Success (CfS) project 
will give up to 200 local school children the 
chance to combine physical activity with a 
unique way of learning key communications 
skills across a number of sporting and learning 
centres in the area.

Pupils from four schools will take part in physical 
and classroom activities, so while experiencing 
the challenge of football, athletics, gymnastics 
and rowing, they will also learn about the wider 
skills required to be a success in these fields.

BT is an official partner of the London 2012 
Olympic Games and Paralympic Games and Emma 
Gilthorpe, BT’s regional director for London, said: 
“Communicating for Success is a true partnership 
which we believe has the potential to make a real 
difference to the community here in East London. 
We are determined to tackle the scourge of IT 
illiteracy and help people of all ages and abilities 
prosper through raising their confidence levels 
when it comes to communications, computers and 
the internet.

“The plans here in East London are really exciting 
and I believe this initiative is opening the door to 
a wealth of experiences and opportunities for all 
those who take part.” 
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London residents and visitors can 
now navigate the city using the first 
personal, location-based Wi-Fi-
enabled information service.
Called BT MyPlace (www.btmyplace.com), 
the free “pocket concierge” is available from 
any wireless device using the BT Openzone 
outdoor Wi-Fi network in central London and 
the West End.

After registering preferences such as 
favourite food, shops or activities, users are 
sent nearby recommendations based on 
these favourites and their location.

Bringing together content from sites normally 
requiring a subscription, the service is funded 
through on-site advertising at no cost to the 
256,000 residents, 800,000 daily commuters, 
23 million tourists and over six million 
business people who visit the city each year. 
Content partners include Time Out, Love 
Theatre, Kodak, LondonPass and audible.com. 
Westminster City Council information and 
transport details are also available.

Wi-Fi service launches in London
BT MyPlace was launched as a free, six month 
trial on 3 February 2009, and was designed and 
driven by BT. Converged digital media solutions 
company io global Limited is developing and 
maintaining the service, and the service is 
supported by Westminster City Council and 
partners Intel and Cisco. BT MyPlace is free but 
customers wanting to use the wider internet over 
the BT outdoor wi-fi network will pay as usual.

Leader of Westminster Council, Cllr Colin 
Barrow, said: “Westminster City Council 
is committed to supporting residents and 
businesses in central London and this is an 
example of how new technology can help 
during the difficult economic climate. This 
service will not only help people find their way 
around our city but also direct them towards 
local businesses that they otherwise would 
not have known about. We are taking some 
important steps towards becoming the best 
managed city in the world in time for 2012 and 
this joint project with BT is further evidence to 
support this goal.”

For further information see www.btmyplace.com 
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