








South East
entrepreneurs

are thriving

Three South East-based companies
—Virtual Gym, based in Kent, Travel

Guru in Crawley and Holiday Nanny in
Buckinghamshire have achieved success in
the annual BT Essence of the Entrepreneur
competition. Judged by a panel including
Dragons’ Den star Peter Jones, these
companies proved that the use of
technology has helped them succeed, and
that British business can still succeed in the
current economy.

Now in its third year the Essence of the
Entrepreneur competition celebrates

the entrepreneurial spirit in the UK and,
despite the current economic climate, the
winners have proven this enthusiasm is still
strong. To honour this, the winners have
had the essence of their business captured
in a stunning portrait by renowned
photographer Rankin.

Commenting on their success Peter
Cowen, BT regional manager, stressed
how important it is that we continue
to recognise the achievements of small
businesses and that BT is delighted to
honour and applaud these companies.
www.essenceoftheentrepreneur.co.uk

New carbon
standard for BT

BT has become one of the first companies
in the UK to achieve the new Carbon Trust
Standard certification.

It means the company has been recognised
as an organisation that has genuinely
reduced its carbon footprint and is
committed to making further reductions
year on year.

The Carbon Trust was set up by the
government to accelerate the move to

a low-carbon economy by working with
organisations to reduce carbon emissions
and develop commercial low-carbon
technologies.

Independent third-party assessors found BT
had met the criteria for the standard that
was introduced last summer to replace the
Energy Efficiency Accreditation Scheme,
which BT previously held.

BT will continue to work towards its vision to
be number one in the world for energy and
carbon management.
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Football project kicks off

Young Pompey fans were football stars
for the day when they joined Peter
Crouch on the pitch as they helped
launch aninnovative project in the city.

Communicating for Success (CfS) isa £1
million UK-wide programme, developed by
BT and the Football Foundation. It uses the
appeal of football to make communities aware
of the importance of digital literacy, healthy
lifestyles and employability. It also aims to
raise and improve their levels of self-esteem
and confidence.

A number of projects will run from the Pompey
Study Centre and the aim is to help those taking
part improve their ICT skills and confidence in
this evolving digital world and at the same time
learn about their club, its history and how they
can play a part of its future.

Portsmouth and England striker Peter Crouch
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said: “This is an exciting and much-needed project
for this community. “Football, and other sports,
are such an important part of so many people’s
lives —including mine. But it’s so vital for the
people of Portsmouth to ensure that they develop
confidence when using ICT. “Building up these
skills is vital for learning, employment and access
to services and we're delighted here at Portsmouth
to be part of this exciting project.”

Mike Galvin, BT’s South East regional director who
attended the launch said: “BT is determined to
tackle the scourge of IT illiteracy and help people
of all ages and abilities prosper through confidence
with communications, computers and the internet.

“The hook that football has on people of all ages
cannot be underestimated and this project will
go along way in getting local people involved in
a positive yet fun activity. | am looking forward
to seeing the successes that this project will
undoubtedly achieve.”

Flexible Working challenge

Only 13 per cent of South East businesses
trust their employees to work away from the
office despite the 47 per cent of workers who
are confident that they could do a better job
remotely, according to new independent
research* released by BT Business and Nortel.

The data shows managers are reluctant to
move their people away from their desks -
whilst employees say they could be more
productive on the road, working with a
customer, and from home if they were given
the technology to manage and support them.

Despite dramatic changes in the UK
workforce since the 1970s, the research
points to outdated working practices —such
as ‘presenteeism’ where it is thought that if
employees are not at their desks, they are
not working.

BT and Nortel say by unifying
communications and integrating voice,
data, fixed and wireless business channels,

businesses can allow teams to work together,
answer calls and respond to customer queries
whether in or out of the office. Managers can
check productivity — down to even the number
of calls and emails that are made and answered.
Costs and duplicate work are reduced because
all customer, supplier and partner contact is
brought together as a single communications
system.

Mike Galvin, BT regional director, said: “BT’s
70,000 flexible workers have saved us £500m in
building costs and 100,000 tonnes of C02. We
can more effectively manage our employees and
we have seen a 30 per cent rise in productivity.

“By unifying communications systems our
business customers can be more responsive

to new opportunities and customer enquiries
wherever they are. Faster reaction and fulfilment
times are a positive way to increase customer
satisfaction, increase loyalty and encourage
growth. These technologies can also help to
attract and retain staff through flexible working.’
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For further information on what's happening in your region visit the BT Regions website at: www.bt.com/btregions



