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Call for BT 
Community 
Connections 
applications
BT has launched the 2009 BT Community 
Connections awards, offering laptops and 
broadband to community groups, to enable 
them to get online. 

The scheme supports a diverse range of 
groups from silver-surfers to conservation 
organisations. This year more than a  
1,000 awards are available. Award winners 
will receive a Toshiba internet-ready  
laptop with 12 months’ broadband  
internet connection.

Winners will also receive additional digital 
resources which will enable them to make 
the most of the marketing, recruitment, 
fundraising, communication and 
networking opportunities available online.

Unique to this year’s awards is the 
introduction of a new cluster award,  
which allows up to five community groups 
to apply together. For further information 
and an application form visit:  
www.btcommunityconnections.com

South West 
entrepreneurs  
are thriving 
A Plymouth-based company – Moofu has 
achieved success in the annual BT Essence of 
the Entrepreneur competition. Judged by 
a panel including Dragons’ Den star Peter 
Jones, these companies proved that the use 
of technology had helped them succeed, and 
that British business can still succeed in the 
current economy.

Now in its third year the Essence of the 
Entrepreneur competition celebrates 
the entrepreneurial spirit in the UK and, 
despite the current economic climate, the 
winners have proven this enthusiasm is 
still strong. To honour this, the winners 
have had the essence of their business 
captured in a stunning portrait by renowned 
photographer Rankin.

Commenting on their success Michael 
Dunn, BT West of England regional manager 
stressed how important it is to continue 
to recognise the achievements of small 
businesses and that BT is delighted to 
honour and applaud Moofu.  
www.essenceoftheentrepreneur.co.uk

Young people in Plymouth are 
benefiting from a groundbreaking 
scheme designed to improve 
education and communication skills. 
BT and the Football Foundation, the 
UK’s largest sports charity, has signed 
up Plymouth Argyle Football Club to 
Communicating for Success (CfS) – a £1 
million UK-wide programme using the 
positive influence of football to help tackle 
digital exclusion and improve communication 
skills across the UK. 

The £50,000 first-year pilot project in 
Plymouth will particularly target young 
people struggling with traditional education, 
who would benefit from an alternative type 

of learning using football as the incentive. 

With the help of Argyle and local BT volunteers, 
CfS aims to make the youngsters aware of the 
importance of digital literacy, healthy lifestyles 
and employability. Activities are designed to 
raise their levels of self-esteem and confidence. 

BT’s West of England regional manager Michael 
Dunn, an Argyle supporter for almost 50 years, 
said: “BT is determined to tackle the scourge 
of IT illiteracy and help people of all ages and 
abilities prosper through confidence with 
communications, computers and the internet. 

“The Football Foundation has worked with us 
to develop CfS, combining the attraction of our 
national game and other sports with learning, 
to help people develop skills in ways they have 

not experienced 
before. “This 
partnership 
is a great 
complement 
to our 2012 
Olympic Games 
& Paralympic  
Games 
sponsorship 
and we shall 
bring elements 
of the two 
together over 
the course of the 
programme  
to foster 
learning.”
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Only 14 per cent of South West 
businesses trust their employees 
to work out of the office – despite 
the 48 per cent of workers who 
are confident that they could do a 
better job remotely, according to 
new independent research* released 
by BT Business and Nortel.
The data shows managers are reluctant to 
move their people away from dated, desk-
based days, instead sticking to outdated 
working models. This is regardless of their 
employees, who say they could be more 
productive on the road, working with a 
customer and from home if they were given 
the technology to manage and support them.

Despite dramatic changes in the UK workforce 
since the 1970s, the research points to 
outdated working practices that businesses can 
put to bed by unifying their communications. 
This would include ‘presenteeism’ where it 
is thought that if employees are not at their 
desks, they are not working.

Flexible Working challenge
Unified communications integrates voice, data, 
fixed and wireless business channels, allowing 
teams to work together, answer calls and 
answer customer queries whether in or out of 
the office.

Managers can check productivity – down to 
even the number of calls and emails that are 
made and answered. Costs and duplicate work 
are reduced because all customer, supplier 
and partner contact is reduced to a single 
communications system.

Sally Wilcox BT regional director said:  
“BT’s 70,000 flexible workers have saved us 
£500m in building costs and 100,000 tonnes of 
CO2. We can effectively manage our employees 
and have seen a 30 per cent rise  
in productivity.

“By unifying communications systems our 
business customers can be more responsive 
to new opportunities and customer enquiries 
wherever they are. Faster reaction and fulfilment 
times are a positive way to increase customer 
satisfaction, increase loyalty and encourage 
growth. These technologies can also help to 
attract and retain staff through flexible working.” 

Football project kicks off


