




BT Public Affairs’ Quarterly Newsletter • Issue 15 • April 2009

BT – global round up 
BT has announced a five year deal to 
deliver network and telecommunications 
services across SABMiller’s Latin 
American and European regions and 
global connectivity services into North 
America, South Africa, and Hong Kong. 
SABMiller is one of the world’s largest 
brewers (brands include Grolsch, Miller 
Genuine Draft and Cobra) with brewing 
interests and distribution agreements 
across six continents.  

BT Spain has been awarded a major 
contract extension to provide networked 
IT and telephony services for the Spanish 
Ministry of Public Administration (MPA). 
The MPA co-ordinates and offers 
administrative support to the Spanish 
Government at central, regional and local 
levels across 400 offices.  

BT has launched its “Work Anywhere” 
portfolio for businesses in Benelux. 
“Work Anywhere” is BT’s suite of mobility 
solutions and professional services 
designed to help businesses enable their 
people to work flexibly and conduct 
business on the move. 

Focus on Gavin Patterson, CEO, BT Retail
Gavin Patterson was appointed as Chief Executive of BT Retail in May 2008, 
taking over from Ian Livingston when Ian became BT’s Chief Executive. He 
had previously been head of BT’s Consumer Division for four years and before 
joining BT had held positions in charge of the Consumer Division in Telewest 
and as European Marketing Director for Proctor and Gamble. 

UK telecom prices 
have fallen... unlike 
energy and water
Telecoms include: fixed line telephone 
– line rental, calls and operator charges, 
mobile phone – pay as you go and  
contract, subscription to the internet, 
mobile downloads and cost of  
Directory Enquiries.

As head of BT Retail, 
Gavin has a variety of 
responsibilities for 
major parts of the  
BT company.  
The Consumer Division 
provides communication 
services to the home.  

It is a vital part of the Retail organisation with 
over 18 million customers, has a turnover in 
excess of £5 billion and provides about 15% 
of group profits directly. In addition to this it 
drives significant profits in Wholesale through 
use of the network. Whilst the calls and lines 
business is continuing to decline, broadband 
numbers and revenues are rising and new 
services, such as BT Vision, which now has 
around 400,000 customers, are growing.
	 Gavin is also responsible for BT Business 
which looks after the UK’s small and medium 
businesses (SMEs), generates in excess of 
£2.2bn revenue each year from around  
1.1 million customers, ranging from start-
ups or ‘micro-businesses’, and Enterprises,  
which includes BT’s audio, video and web 
conferencing services, phonebooks, 
payphones, IT services for the retail sector 
and Redcare security products, as well as  
the online retailer dabs.com.
	 Gavin is confident about the future, despite 
the change in the financial environment in 
the past year. “We have a strong and trusted 
brand – and people want to buy what we are 
selling. Broadband has ceased to be a luxury 

and is now seen as a necessity by customers, 
so we need to concentrate on the things we 
do well in order to be in a good position  
once the recession comes to and end.”
	 Retail competition in the UK has delivered 
real benefits for consumers in terms of 
quality, choice and value for money. Prices 
for telecoms customers have fallen by 54% 
since 1990 – during which time prices for 
other essential services (gas, water and 
electricity) have all risen – in some cases  
by around 60%. Moreover, the UK has the 
lowest prices amongst major developed 
countries for fixed voice access and calls, 
according to Ofcom comparisons.
	 However, the retail market is developing 
fast and a number of key issues need to be 
resolved relating to broadband and converged 
services, including achieving a level playing 
field in terms of regulating the industry.  
For example, in the Pay TV market, BT agrees 
with Ofcom’s assessment that Sky is dominant 
in the UK and welcomes its proposals for 
wholesale access obligations on Sky. Gavin 
says, “We see no reason why BT and others 
should not be able to access Sky’s premium 
content services in the same way as others 
have access to our network and services - 
people are paying too much to watch films 
and sport on TV because of market distortions.”
	 At the same time, the BBC, ITV and BT are 
committed in principle to a joint venture 
company to implement what is known as 
Project Canvas – a platform built on open 

standards allowing subscription-free access 
to high quality on-demand television services 
through broadband-connected TV devices. 
Gavin believes this is a priority, and that 
“accessing TV through broadband could be  
an important part of encouraging take-up 
amongst the 40% of UK households that have 
so far been resistant to taking broadband.”
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BT helps break Red 
Nose records 
BT helped Comic Relief break its 
fundraising record for this year’s Red 
Nose Day 2009 on Friday 13 March. 
By the end of the seven-hour telethon, 
callers had donated nearly £58 million  
to help change the lives of vulnerable, 
poor and disadvantaged people in the 
UK and Africa.

With call rates peaking at 250 calls a 
second at around 9.30pm, BT handled 
a massive 656,649 calls during the 
show. BT provided 11 call centres 
with hundreds of volunteers taking 
donations in Aberdeen, Cardiff, Glasgow, 
Leicester, Newcastle, Plymouth, 
Sheffield, Thurso, Truro, Warrington and 
the BT Tower in London. The call centres 
and BT employees across the country 
also organised fundraising activities 
themselves.

The BT Speaking Clock was also taken 
over by five of the BT Red Nose Climb 
celebrities, who all recorded their own 
version of the pips. 

Every time a call was made to the 
Speaking Clock from a BT landline 
between 3 February and 23 March, 
BT donated 10 pence per call to Comic 
Relief. Overall, more than £313,000 
was raised for Comic Relief through BT 
employee and customer initiatives.

BT Paralympic World Cup
BT has announced a new, four-year title sponsorship of the BT Paralympic World Cup, as 
part of its long-term commitment to disability sport. The BT Paralympic World Cup is the 
largest annual international multi-sport competition in elite disability sport, and takes 
place this year from 20 to 25 May 2009 in Manchester. BT’s four year sponsorship 
runs up to and includes the 2012 BT Paralympic World Cup. For more information, visit: 
www.btparalympicworldcup.com  

How to contact us 
For policy enquiries please contact:  
Tim O’Sullivan, Director of Public Affairs 
Tel: 020 7356 6593  
Fax: 020 7356 5610  
E-mail: tim.osullivan@bt.com

For enquiries about constituent issues 
please contact:  
Clova Fyfe, Head of Parliamentary Affairs  
Tel: 020 7356 5352  
Fax: 020 7356 5610  
Email: clova.fyfe@bt.com

If you have an enquiry about your own 
home or business lines including new 
orders, please call the Parliamentary 
Helpline on 0800 200 789  
(Monday – Friday 8.00am – 6.00pm) 
www.bt.com/public-affairs

© British Telecommunications plc 2009. Registered office: 81 Newgate Street, London EC1A 7AJ. Registered in England No. 1800000.Produced by BT Group Communications.  
Designed by Tag. Printed on recycled paper.

BT Community Connections allows any 
voluntary organisation, working in any field 
which benefits the community, located 
anywhere within the UK and Republic of 
Ireland to apply for an award. The scheme 
supports a diverse range of groups including 
silver-surfers, conservation organisations, 
family support groups, toy libraries, sports 
teams and youth groups.
	 This year more than a 1,000 awards 
are available. Award winners will receive 
a Toshiba internet-ready laptop with 12 
months’ broadband internet connection. 
Winners will also receive additional digital 
resources which will enable them to make 
the most of the marketing, recruitment, 
fundraising, communication and networking 
opportunities available online. 

	 Unique to this year’s awards is the 
introduction of a new cluster award, which 
allows up to five community groups to apply 
together. If successful, all members will be 
awarded their own laptop and a year’s free 
broadband connection and each member 
will also receive a package of enhanced 
specialist equipment, such as a camera, 
printer or software. 
	 Community groups can find out more 
about the scheme and apply online at the  
BT Community Connections website:  
www.btcommunityconnections.com To help 
promote BT Community Connections to your 
constituents and to meet previous award 
winners in your constituency, please contact 
Lawrence Vousden on 020 7356 5392 or 
email lawrence.vousden@bt.com

Call for BT Community Connections 
applications in your constituency
BT has launched the 2009 awards for the BT Community Connections scheme, 
an award scheme which offers laptops and broadband to community groups 
across the UK and the Republic of Ireland, to enable groups already working 
within their communities to get online. 

The Rt Hon Paul Murphy MP, Digital Inclusion Minister, visits Shernhall Pre-School,  
a BT Community Connections award winner


